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Chairman’s Message
By Ivan Johnson

Hello Fellow Beef Producers, this is my first report as Chairman of the PEI Cattle Producers. My name is
Ivan Johnson and I operate a cow/calf operation with my father (Allison) in Belmont, Lot 16.
I hope your cropping season has gone well, and the way this spring has been going, we will be at silage
and haying before you know it.
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Before I begin to update you on some of the things your board has been working on, I would like to take
this opportunity to thank our Past Chairman, Peter Verleun for his leadership and dedication to the
PEICP’s Board. Peter always takes his duties seriously, keeping the best interest his fellow beef
producers in mind. I’m happy that Peter is still with us as we continue the work at the PEICP.
The APP deadline has come and gone, and although we were unsuccessful in getting an extension to the
stay of default, or allowing Investment Tax Credits (ITCs) to be applied towards loans, it was not for lack
of trying. The board worked tirelessly on your behalf to try and get some type of reprieve on these loans.
I would like to thank everyone who worked on this, especially the Honourable MP Gail Shea and her
staff, Honourable Minister George Webster and his staff, Honourable MP Wayne Easter, Tim Seeber,
Administrator of the APP, the PEIFA and the NFU, and our own Executive Director, Rinnie Bradley. It is
interesting to note that as of May 4, 2012, there is $49,832,751 outstanding (default as March 31)
nationally in cattle APP loans.
The PEI Burger campaign recently wrapped up on April 30. It was a tremendous success this year and
surpassed all our expectations. It was a great promotion for all of us, the PEICP and our great Island beef.
For more statistics on this year’s campaign, please check our article in this newsletter. I can’t wait for
next year’s return of PEI Burger Love!
We are very excited about our latest project to promote Island beef. Chef Ross Monro has been hired to
promote our new brand called Prince Edward Island Certified Beef. Check out the article in this issue
for more details.
The board continues to work on a number of issues both provincially and federally. As I am sure you are
well aware, the provincial budget came down in April and we were bracing for cuts to the agricultural
budget. Other than Health Care, all government departments’ budgets had to make some cuts. Our Beef
Industry Initiative program has survived but with less funding this year. The PEICP Board of Directors
with input from the Beef Development officer, Dr Les Halliday, tried to come up with a program to
ensure that funding was dispersed equally among as many beef producers as possible. We continue to
stress to government how important these programs are to our industry. We want to see the beef industry
continue to grow, especially with the beef prices on the rise, now is an opportune time to invest in our
Island Beef Industry.
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Chairman’s message continued:
I currently sit on the Canadian Cattlemen’s
Association (CCA) Board of Directors as
PEI’s representative. I also sit on the CCA’s
Executive, and recently attended a Domestic
Agricultural meeting (a sub-committee of
CCA) in Ottawa that dealt with BRM
programs and Growing Forward II. There are
real concerns out there about how much
program funding will be cut in these areas. I
feel it is very important to be at the table
with other provinces defending these
programs and how they benefit producers in
different ways in different provinces.
In closing I would like to say it is pleasing to
see ABP reaching their cattle numbers

weekly and would like to encourage
producers to continue to support your beef
plant. With positive cattle prices, we hope
provincial cattle numbers will increase.
Recent heifer replacement numbers are
encouraging, while cull cow prices continue
to stay strong. Many thanks to our dairy
industry, for their support of the beef plant.
We need to make this work. We are well
aware of the spin-off dollars this plant
generates into PEI’s economy annually. Our
Provincial Government continues to use the
figure of $3m they invest into the plant. It is
well known that the beef industry generates
$24M in annual sales and $144M in spin-off

dollars to our economy. As beef producers
we all need to make our local politicians
aware of what this plant means to PEI. A
$3M dollar investment that returns $144M
back seems like a really good investment to
me!
Please feel free to contact our office and
Rinnie Bradley, myself, or any one of your
Board of Directors if you have any concerns,
we are here to work on your behalf. Have a
safe summer and great weather.
Thank-you, Ivan

Maritime Hereford Association — East Coast Roundup
On the weekend of May 26/27 the PEI Hereford Club hosted the
Maritime Hereford Association and Annual Meeting with the East
Coast Roundup at Dundas Agricultural Fair Grounds.
Approximately 245 Maritime Hereford Breeders were in attendance
along with General Manager of the Canadian Hereford Association,
Gordon Stephenson. Mr. Stephenson brought greetings from
Calgary and an update on heifer and embryo exports from Canadian
Hereford breeders. He gave information on the upcoming 16th
World Hereford Conference to be held in Calgary in conjunction
with the 100th Anniversary of the Calgary Stampede.

The PEI Hereford Breeders Club would like to thank our sponsors ,
Good Electric, Agro Co-op, L&S Meats, Select Sires, Metro
Building Supplies, and Atlantic Beef Products.

A capacity crowd of Hereford breeders and supporters attended the
banquet at the St. Peters community Centre with the junior auction
following which raised over $2000 for Maritime Junior members.
On Sunday, over 20 junior entries participated in the 20th Annual
East Coast Roundup Junior Show. This event attracted over 30
entries of Hereford yearlings, calves and mature cows. The very
strong yearling class was divided into three splits earning high
praise from judges Ricky and Nancy Milton.
Overall winner of showmanship was Ashley Black while Jake
Matheson won confirmation with his entry Kimbrook Farms Ellie
and her bull calf at side.
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Brady, Jake and Brent Matheson

District Meetings

Maritime Beef Council AGM

Monday, July 23, Kensington Club (basement)

Thursday, August 2. 2012

Tuesday, July 24, Rm 107, Farm Centre, Ch’town

Nappan Pavilion, Nappan, Nova Scotia

Wednesday, July 25, CBDC Boardroom, Montague

Please watch for updates on the PEICP website for

All meetings begin at 7:30pm

the agenda
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Verified Beef Production
What is Verified Beef Production (VBP)?
VBP is a program with a very simple goal: To ensure confidence in Canadian beef across Canada and around the
world. Food safety has become a major factor in consumer buying decisions. Good food safety starts on the farm,
and the Verified Beef Production program is designed to address those concerns. The overall result is stronger
competitiveness for Canada's beef industry, as food safety continues to grow as a major factor in consumer buying
decisions.

How to Participate in a Verified Beef Production Workshop:
Participating in the Verified Beef Production (VBP) program is simple and straightforward. Contact Amanda Tweedy at the Prince
Edward Island Cattle Producers Phone: (902) 368-2229 Email: vbp@peicattleproducers.com . Two hour workshops are scheduled for
small or large groups of producers to explain the program basics. There is no obligation to participate further. You can also take the
workshop online by calling (902) 368-2229 or Emailing: vbp@peicattleproducers.com . The online workshops work well with dial up
connections.
To qualify for registration under the VBP audit program, cow/calf operations must have applicable records for at least six months;
feedlot owners for at least three months. The validation audit takes about 2-4 hours to complete. Producers who successfully meet VBP
criteria will be issued an official VBP registration certificate and can market their operation as “VBP-registered”. Producers can choose
to simply implement Standard Operating Procedures (SOPs). If they wish, producers can move to the VBP registration stage, where
their production practices and documentation are audited.
Beef producers who have participated in a Verified Beef Production (VBP) workshop may be eligible for equipment purchase
assistance. The funding is available from the federal/provincial Growing Forward program. Examples of equipment that may be
purchased include computer software to track medication withdrawals, chutes with neck extenders to facilitate neck injections and
digital thermometers. The equipment available for purchase through Growing Forward is not required to meet VBP standards, but it can
help producers meet those standards and do their job more effectively.

First VBP Audits in the Region are a Milestone for
the National Verified Beef Production Program
The Verified Beef Production (VBP) program is Canada’s beef onfarm food safety program. Two Maritime beef industry leaders are
the first to be VBP audited in Atlantic Canada. Brian Morrison of
Morrison Farms Inc. Summerside, and Darlene Sanford, of Mont
Carmel, both feedlot operators, completed their audits this spring on
the same day.
Both Morrison and Sanford say they hope other beef producers will
be encouraged to get involved in the VBP program as a way of
giving consumers more confidence in the beef they purchase at the
meat counter.
For Sanford, a long-time beef industry leader who operates a 400 to
500 head capacity feedlot and family farm, one of the most useful
parts of the VBP experience has been to understand the value of
recordkeeping systems to the beef industry. “Some producers seem
worried that the VBP program will require more recordkeeping, but
when you boil it down, there really isn’t much effort to records for
VBP. It is flexible enough that it can be set up to work for you and
the program and it doesn’t have to be a cumbersome thing.”
Morrison says he saw value in the program from his experience in
the PEI Cattle Producers and thought it was important to complete
the audit to show others how it could work. He’s hopeful it will lead
to value added opportunities for the industry. “When you’re a small
feeder in a small province, you need to find every opportunity to
add value. Hopefully this could be one way to give us a marketing
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edge with some specialty products.”
Both Sanford and Morrison agree the audit itself was basically a
“painless” exercise. Sanford says she didn’t know what to expect,
but that the process was simply a matter of showing the auditor
around the operation, answering questions and then reviewing the
herd records and answering any further questions.
If you would like more information on the VBP program, please
contact Amanda Tweedy at the PEICP 902-368-2229.
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2012 PEI Burger Love
After the completion of the 2012 PEI Burger Love campaign, it was clear that Islanders have a huge appetite
for Island Beef. This was the second year for PEI Burger Love, a month-long celebration of 100% Island
Beef presented in partnership with PEI Cattle Producers, PEI Department of Agriculture & Forestry, PEI
Flavours, and Fresh Media.

This unique culinary campaign increased in scale from 14
participating Island restaurants last year, to 22 this year. The
growth of PEI Burger Love this year was tremendous. The final
numbers exceeded everyone's expectations.
The success of the 2012 campaign can be found in those numbers.
Last year, there were 5,517 burgers sold and 2,731 pounds of beef.
When the grills were turned off at the end of this year’s campaign,
there was an astonishing 16,150 burgers sold; the equivalent to 520
a day.
PEI Burger Love has been referenced as a social media campaign.
For those of you who are not familiar with this term, Wikipedia
defines social media as follows: social media includes web-based
and mobile based technologies which are used to turn
communication into interactive dialogue among organizations,
communities, and individuals. The marketing minds at Fresh
Media were able to use social media to reach the multitudes using
Pictured above from left; Minister George Webster, Irwin
a dedicated website, links from other sites, Facebook and Twitter.
MacKinnon, Ivan Johnson, Melody Dover—Fresh Media
The usage of these programs is extensive and as a result this year’s
numbers increased significantly. In comparison to the 2011
campaign, Burger Love Facebook likes went from 83 in 2011 to 1,053 when the campaign ended this year, while Twitter increased
from 476 followers to 1,232.
Online, traffic to the website jumped from 5,600 visits and 8,600 page views during the 2011 campaign to an incredible 31,073 visits
and 159,484 page views. Votes for the burgers increased from 1,845 votes in 2011 to 4,363 for 2012. While many of us may not
understand these numbers, our marketing company, Fresh Media is ecstatic! The increase of traffic to the PEI Burger Love website
demonstrated that the campaign was really catching on. Social media provided an opportunity for us to promote the Island’s beef
industry to a broad range of consumers, helping us to attain our goal of having consumers appreciate the benefit and importance of
seeking and purchasing local beef, not only from the participating restaurants during the campaign, but for their meals at home year
round.
When the final love ratings were tallied, 'The Goddess' burger from Papa Joes was the clear winner. Chef Irwin MacKinnon is well
known to Island farmers for using local products on the menu at Papa Joes, so we were delighted to see him win this award. He sets a
high standard for local dining and we believe he began this trend. Today we are happy to see more and more restaurants following
this trend. Islanders who are informed that they have just tasted something delicious that was produced right here, often ask where
they can purchase it for their own use at home. It’s up to us to make sure they know where to find it.
The success of the campaign went beyond the participating restaurants as well. The campaign was created to put the spotlight on the
Island's hardworking beef farmers, as well as the local markets and abattoirs selling our Island beef. Duane MacQuarrie from
MacQuarrie's Meats in Winsloe said he has noticed an increase in the sales of ground beef to restaurants compared to last year's
campaign, as well as an increase in requests for other Island products from individual consumers. “The PEI Burger Love campaign
has definitely increased consumers' perception of Island beef and we hope this trend continues.”
With restaurants from Montague, to Tyne Valley, the 2012 PEI Burger Love campaign truly was a tip-to-tip celebration of Island
Beef. While not looking too far ahead, interest in next year's campaign has already started. Until then, we really hope Islanders seek
out and ask for Island beef to put on their grills at home. After all, PEI Burger Love is all about celebrating Island Beef, and
supporting our farmers.
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Atlantic Canada’s Chef of Year 2012 to Promote PEI Certified Beef
Chef Ross Munro has been hired to promote PEI beef to premium markets. PEI beef has been receiving
accolades in some of Canada’s finest restaurants and butcher shops! With this increase in demand, an
experienced product ambassador/ marketer was required.
Chef Ross is best known on PEI for his stint as the Executive Chef at Sims Corner Steakhouse and Oyster Bar in Charlottetown.
Since joining the Murphy Group and taking the helm at “Atlantic Canada’s Premier Steakhouse Experience”, Ross has been a
strong advocate and promoter of this great product and the farmers who raise the cattle. Growing up in rural Ontario has always
had Ross front and center with the farming community at every interval of his career. Ross knows what it takes to produce a top
quality product from farm to plate. “Our product is second to none,” said Ross “we have been producing top quality beef on the
island for generations and are finally getting recognition for it. The top quality beef and steaks I served at Sims always received
rave reviews and I am excited to be sharing and promoting this product with other chefs and butchers.”
Chef Ross will be working on developing local, national and international markets for PEI beef
through a partnership involving PEI Cattle Producers and Atlantic Beef Products. “We’re thrilled to
have Ross on board,” said Rinnie Bradley, Executive Director of the PEI Cattle Producers. “His
experience in the kitchen and with the product will prove invaluable. It’s one thing for us to say we
produce terrific beef, but having someone like Chef Ross promote it, will be extremely valuable.
With Ross’s industry experience and marketplace connections we are going to expand in our present
marketplace and develop new markets where we see a great fit for Island beef.
Mike Nabuurs, President of Atlantic Beef Products agrees, “We have been getting great feedback
from the buyers of the product. Ross will help us expand on that and also assist buyers in utilizing a
wider variety of cuts that will add value for the retailer and foodservice entrepreneur as well.”
The Prince Edward Island Certified Beef brand was developed in partnership with the PEICP, ABP,
and the Culinary Alliance. With its certification process ensuring cattle used to supply the brand,
don’t receive growth hormones, PEI Certified Beef provides a product many high end food service
customers have been asking for. Watch for more information on this brand and how you can get
involved in the coming months.
Funding for this project was received through Canadian Agricultural Adaptation Program, administered by the
PEI ADAPT Council.

Maritime Angus Field Day - Crapaud Exhibition Fairgrounds
The Crapaud Exhibition Fairgrounds in Crapaud, were the site for the 2012
Maritime Angus Field Day on Saturday, June 9th and Sunday, June 10th.
Rain throughout most of Saturday was no match for the superb facilities in
Crapaud.

entry, Bannockburn Valley Bride 19Y was the Reserve Grand
Champion. For full confirmation and showmanship results,
visit www.peiangus.blogspot.com

A crowd of approximately 150 people attended the Saturday night social
activities which included a fun auction to raise money for the Junior Angus
Association Members who competed in Sunday’s show. Also, greetings were
received from Canadian Angus Association President-elect, Gary Latimer and
his wife Jacci, Canadian Angus Association CEO, Rob Smith, Canadian
Angus Association Fieldman for Quebec and the Maritime Provinces, Wayne
Gallup, and Canadian Junior Angus Ambassador, Austen Anderson. Mr.
Anderson also gave a presentation on his trip to Argentina last fall as part of
the Canadian delegation that attended the World Angus Secretariat.
Also on Saturday, award presentations were made to the 2012 Honorary
President of the Maritime Angus Association, Dr. Les Halliday of Prince
Edward Island. The 2012 Maritime Angus Commercial Breeder of the Year
was presented to Irwin and Barb Jewell of Prince Edward Island. The
Maritime Junior Angus Scholarship was awarded to Geoff Larkin of Nova
Scotia.
Sunday’s events were all about the Junior Angus Show.
Once again,
approximately 150 people watched Gary Latimer judge both the showmanship
and conformation classes. Three commercial yearlings were entered with
James Worth taking first place with Rosie. 27 purebred yearling heifers were
shown in six heats. In the championship class, Melanie Wood’s entry, Cable
Head Queen 8Y was selected as the Grand Champion. Ella Wood with her
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Maritime Angus Association President Trevor Welch
presents the 2012 Maritime Angus Association Commercial
Breeder of the Year to Irwin and Barb Jewell
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Beef Industry Initiative—2012
The PEICP was aware if impending cuts to all government departments in this Spring’s budget that could
affect beef program funding. Efforts were made by the PEICP to convince government that these programs
are making a difference in the industry, and that they are too valuable to lose. As a result, the Beef Industry
Initiative Programs have been renewed for another year. Below are the programs being offered and the rates
at which they will be paid. Please contact the Department for more information. Call the PEI Department of
Agriculture Information Desk at 902-368-4145 or toll free 1-866-734-3276, or check out the website for
more detail. www.gov.pe.ca/agriculture/index.php3? number=1022068&lang=E
PURPOSE: This is a comprehensive program designed to encourage genetic evaluation and ultrasound
scanning of purebred seedstock; encourage the use of performance tested herd sires; provide enhanced herd
health, genetic incentives to improve the quality of the genetic base of their PEI herd and the quality of
feeder cattle for feedlots.
The Prince Edward Island Department of Agriculture & Forestry will assist producers who participate in
one or more of the following parts of the Beef Industry Incentive Program.
Seed Stock Testing Assistance To identify breeding stock which have quality traits that affect the overall
eating satisfaction of consumers Applicants will be eligible for assistance of between $100 and $200 for
each bull and heifer which meets the required criteria
Premium Sires To improve the quality of feeder cattle produced in Prince Edward Island through the use
of superior beef bulls as herd sires. Applicants will be eligible for assistance of between $300 and $450
for each bull which meets the required criteria.
Enhanced Herd Health Program This sub-program is designed to encourage cow/calf producers to
communicate and work with their veterinarian to develop whole herd health protocols which result in
premium quality weaned calves and create a value added marketing opportunity. Applicants will be
eligible for assistance of $20 per cow-calf pair.
Genetic Enhancement (Heifer Renewal)
This sub-program is designed to improve the genetic base of the PEI beef cow herd through the use of
young genetically superior bred replacement beef heifers. Please Note: There are maximum numbers
of heifers eligible, based on a set replacement rate. Applicants will be eligible for premiums of
between $100 and $250 per replacement heifer which meets the required criteria.
ADMINISTRATION:
This program will be administered by the Agriculture Resource Division of the PEI Department of
Agriculture & Forestry. This program is effective April 1, 2012, and will terminate on March 31, 2013 or
when funds have been fully committed which ever comes first.

Additional information may be obtained from:
Beef Development Officer, Agriculture Resource Division
PEI Department of Agriculture & Forestry
PO Box 1600, Charlottetown, PEI C1A 7N3
Phone: 1-866-734-3276 or 902-368-4145
Fax: 902-368-5729
Email: ljhalliday@gov.pe.ca
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